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TOKYO IS NOW CLOSER 
JAL SKY SUITE 777 


Convenient schedules, superb service with unique Japanese attention to detail 


From 30 March 2014, ever popular JAL SKY SUITE 777 will be launched to Tokyo Haneda airport to get you much closer 
to the heart of Tokyo. Haneda airport is located just 13 minutes monorail ride away from the city centre. Haneda is also the 
most convenient airport for our domestic network, connecting you with over 30 destinations throughout Japan. Together with 
superb service of JAL SKY SUITE 777, such as spacious wider seats, wide screen TVs, Western or Japanese menus and 
130 inflight entertainmnet channels, JAL is simply your best choice to Japan. 
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Generous free baggage. 
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ECONOMY CLASS/PREMIUM ECONOMY SERVICES 


(charges) 


Choose the route that suits your itinerary and your pocket 
UK from £695* via Europe 
Our new joint fares with British Airways and Finnair allow you choose the best route to Japan that suits your 
itinerary and your pocket. From 1 April 2014, whether you want to travel Economy, Premium Economy or 
Business Class, with our best fares you can choose via Paris, Frankfurt or Helsinki from major UK airports, 
including London, Manchester, Edinburgh and Birmingham. 
Here are some of the services on Boeing 787-8 which operates between Helsinki /Paris - Tokyo Narita. 


* Price includes taxes and surcharges wbich are subject to currency exchange rates. A time of going 10 ore 
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For more information, call 0844 8 569 700 
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Fly into tomorrow. 


IN THE EYE OF ERIC RECHSTEINER 
Akihabara district in Tokyo 


The old neighbourhood where enthusiasts of electronics and gadgetry used to come to look for spare parts 
has become one of the main draws for tourists seeking spectacle in Tokyo. Besides the cafes hosted by maids 
and shops dedicated to pop culture, there are also even sound studios that can be rented by the hour to put 


together your own radio show. 
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" SIMPLE AND NATURAL For Your Har” 
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for first time visiters 
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series A new roof for a new life 


Three yearsafter the March 11th 
earthquake, many people are still living in 
temporary housing, 


S 


who lost their homes are demanding a faster 


ince the earthquake that took place in 
March 2011, reconstruction work has 
been progressing gradually but those 


return to normal life, w 


h a proper roof over 
their heads. Decisions such as whether to build a 


new house or move into social hous 


gare t 
according to the help available from the state, 
s, their ag mily and 
their plans for the future. Many wonder how 


, thei 


people's own m 


thei 


ss will change once they have left temporary 
housing and returned toa normal life. Let us look 
at the story of one family who moved into social 
housing in July 2013, in the Nakazato district of 
Ishinomaki. 

The 
(34 years old), his wife Emi (29 years old) 


aito fumily includes a working father, Hiroaki 
id 


their three children. Their new apartment on the 


ground floor has three rooms including a combined 
kitchen and living room and a separate bedroom 
for the children, 

In February 2011, just before their eldest daughter 


JE E» e 5n A 


In the months following the earthquake of the 
11th of March 2011, Ishinomaki Hibi Shimbun's. 
team posted a handwritten message on its front 
window, which read: Ganbaro Ishinomaki (Be 
brave, Ishinomaki). Three years later, a new 
handwritten message has taken its lace: Fukkatsu 
Ishinomaki (To the Rebirth of Ishinomaki). It's a 
message of hope. If you wish to help this news- 
paper, you can subscribe to its electronic version 
for 1,000 yen (£6) per month: 
https;//newsmediastand.com/nms/NO120.do?co 
mmand-enter&mediald-2301 


This is the kind of building the Saito family was able to move into and start a new life. 


started nursery school, the family had left the 


Tsukiyama district to rent a flat in Minamihama 


that was right by the coast. The accommodation 
suited them perfectly, especially Hiroaki as he 
loved fishing and wanted to live closer to the sea. 
Three weeks later, just when they had started 
getting used to their new home, the tsunami 
wiped the whole neighbourhood off the map. 

That day, Hiroaki was at work. Emi heard the 
tsunami alert and took refuge alongside the three 
children in a secondary school situated on higher. 
ground in Ishinomaki. The whole family survived 
bur the buil 
away, forcing them tostay with Hiroaki’s parents 


they were liv 


was swept 


for six months in the nearby Izumi district. Hiroaki 


asked for temporary housing but never heard back 


from the local authorities and they finally rented 


a place temporarily through a friend. Hiroaki was 
understandably very thankful for finding a calmer 


place to live, but nevertheless, 10 square metres 


are not sufficient for 5 people. Ishinomaki’s au 
thorities started looking into private contracts for 
places thar could serve as social housing: housing 
built following municipal regulations but by private 
companies. The authorities requisitioned these 
places to be made available to people fora maximum 


of twenty yea 


The twenty years clause made the Saitos hesitate, 
bur they finally decided to give it a try. They 
moved into a three-room apartment with a com 
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hinamiki Hbi Simian 


People in Ishinomaki dream of getting a new house like the Saito family. 


bined kitchen living room that would cost around 
80,000 yen [£470] per month in the city centre 


but for social housing with a private contract, the 


rent incre; 


es proportionally according to the oc 


cupant's income, For the Saitos, this means that 


the rent works out at a little under half that sum, 


thanks to various support allowances. If they had 
obtained public social housing, they wouldn't 
have had any rent to pay at all but after giving ita 
lot of thought, and wanting to look to the future, 
Hiroaki decided that it was time to stop complaining 
and be more positive. 


“In our previous home, I was always cle 


gup 
after the kids. I was always in a state of nerves, 


Emi remembers. She also remembers how she felt 


when recciving the 


was as if we had built a new house. What is most 


ey to her new apartment. “It 


important is to have found a life which we feel is 
secure,” shes 


As for the 20-) 


s with a smile. 


r lease, Hiroaki has given ita lot. 


of thought, taking the children into consideration. 
“We wouldn't have chosen such housing normally 
But time flies by for children. I wanted to do the 


best for them, by giving them a room that works 


NEWs B 


for them. In 20 years time we will have to leave, 
bur nobody knows what life will be like by then” 
he explains. Their priority is clearly the present 
but Hiroaki sees other advantages, 
as the rent stays low, we can save mor 
maybe make plans to build a new house. 
side, his wife nods approvingly, Since moving in, 
Hiroaki has become a member of the neighbou 
thood committee, which welcomes the inhabitants 
of the newly built social housing with open arms, 
allowing him to actively participate in the local 


ng"aslong 


community. 
In Ishinomaki, the city most badly hit by the 
earthquake, there are 28,000 peopl 
live dificult livesin 
the length of time since the earthquake, the level 


mporary housing, Considering 
of reconstruction is modest, It goes without 
saying that the country, the prefecture and the 
city need to do the best they ca 
to rebuild their life, bur it is fe 


Everybody needs. 
d that inequality 


nong the victims is increasing, In order not to 
isolate people, whether the elderly or those unable 
to plan for their future, the administration and 


organisations need to take the extent of victims’ 


suffering into account and follow up by taking 
the appropriate action. 


Topokoro KENICHI AND AKIYAMA YUHIRO 


A demand that is yet to be satisfied 


Ishinomaki’s authorities are consi- 


finished and are inhabited, 


social accommodation for the vic- 


dering building 4,000 social In 2014 the allocation of public tims. 
homes, a record amongst the social housing will start in the According to the data released in 
cities that were damaged by the — Hebitaand Watanoha districts December 2013, the demand for 
2011 earthquake. The land is — that make up the city centre public accommodation in the city 
being acquired gradually and and lie within the area of the plan — centre exceeds the planned num- 
contracts were signed to build to accelerate re-housing drawn up ber by 767 applications, with 
2,134 homes in the city centre by the Catastrophe Prevention 4,017 in total. 4,126 families still 
(out of 3,250) and 383 (out of Group, allowing the people who haven't replied. After carrying out 


750) on the coastline. In Decem- 


will benefit from these places to 


another survey, the city plans to 


ber 2013, 46% of that accommo- start a new life. In order to unders- — increase the number of houses 
dation had been built. Out of tand people's demands better, the available and is putting pressure 
4,000 homes, 1,369 are stil at the city has installed a pre-registration = on the prefecture to obtain more 
planning stage, 417 are in  systemforthe collection of homes public accommodation as soon as 


construction and 40 have been 


available as well as the public 


possible 
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Tok o, bastion of 
books 'and bookshops 


In 2013 there were 1,675 bookshops 
in the capital of Japan, compared to only 
802 in London. 


ust as in other parts of the world, Japan is 
going through a paper related crisis. Nowa- 
days the Japanese spend more time tapping 
Sn their cell phones and tablets than reading, but 
justa fe 
from what people were reading on the train on their 
way to and from work, whether books or magazines. 
Now they prefer television, texting or emailing 


s ago you could determine trends 


rather than turning the good old pages of a book. 
Even the manga sector is going through a rough 
period with fewer sales than in the 90s, when they 
broke all records, and it is quite understandable 
that publishers are dejected and that bookshop 
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owners are experiencing difficult times. Small local 
bookshopsare closing one after the other and there 
were somewhat fewer than 15,000 in 2012, com- 
pared to 26,000 in 1982. Not only are they losing 
their regular customers, they are also having trouble 
competing with online booksellers. 

Nevertheless, many are resisting the trend. Despite 
the statistics showing that young people are pro- 
gressively turning their backs on reading, books 
have not yet uttered their last words in the land of 
the Rising Sun. A fight back is being organized, led 
by bookstore owners in Tokyo, where a large part 
of the country's population lives. In this issue of 
‘Zoom Japan we present acollection of articles des- 
cribing the bold and original initiatives taken by 
bookshop owners large and small who still believe 
in the future of paper. Books remain something 
precious for the Japanese, maybe more so than 


elsewhere. Like jewels that you want to show off, 
some booksellers are lavishing them with a lot of 
careand attention in order to promote knowledge 
and dreams. For despite being businesses first and 
foremost, these booksellers who love books also 
wish to share their experience and knowledge, and 
whether it is in 12,000 or 17 square metres, the 
ambition is always the same, The various locations 
that we have selected all have this desire in com- 
mon, which explains why they are often so well 
stocked, Some take advantage of their history, 


without resting on their laurels, while others inno- 
in order to ensure that books 
continue to exist in a progressively more fragmen- 
ted society. In this respect, Tokyo is an experiment 
that deserves to be closely observed and carefully 
analysed, 


vate and take risl 


ODAIRA NAMIHEL 


Discover’ Treasures galore 


To give one the time to stop and think; 
this is the aim of the founders of Cow 
Books. 


aka-Meguro is considered a hip desti- 
N nation for the local gourmets and 
fashion-conscious youth, but if you are 
more interested in food for thought then take a 
walk along the Meguro River, Justa few minutes 
from the station you will find Cow Books, one 
of the more original bookstores in the city. 
The first thing we notice when we step inside 
is the LED display along the top of the books- 
helves — the “voice of the store” if you like — 
which spells out uplifting messages in English 
on the joy of reading. A long table takes centre 
stage, inviting us to sit down with a book. If it 
wern't for the classical piano music coming 
from speakers one could almost mistake the 
place for a cosy library full of amazing books. 
Cow Books specializes in out-of-print works, 
both in English and Japanese, with a bias towards 
social movements, progressive politics and avant- 
garde literature from the 1960s and ‘70s. Some 
of these books are very difficult to find but ma- 
nager Yoshida Shigeru insists that, "a happy 
book is always better than a precious one”, Sur- 
prisingly enough, text-heavy works far outnumber 
those with illustrations and photos. Among 
the treasures that are waiting to be discovered 
there are many back issues of vintage magazines 
- but be warned, they don’t come cheap. We 


found a copy of Portfolio magazine that sold 
for 73,500 yen, but even without going to such 
extremes, many books and magazines go for 
20.30,000 yen and almost nothing costs less 
than 10,000. 

Cow Books is the product of the meeting of 
two creative minds; former secondhand book: 
seller Matsuura Yataro and fashion designer 
Kobayashi Setsumasa, who wanted to reproduce 


everything for the 


COW BOOKS 


the kind of cosy reading spaces that they perso- 
nally enjoy. Matsuura famously dropped out of 
high school in order to travel alone to the US 
where, unable to speak the language, he spent 
most of the time in bookstores. Indeed, this 
place is a paradise for book lovers. “We may be 
using cell phones and computers on a daily basis 
but still believe that books are the best way to 
learn things,” Yoshida says. “They are very func- 
tional and efficient objects, and they are beautiful. 
Books for me are message-carrying vehicle: 

That's why our motto is “Sell the message". We 
want to convey our message through the books 
we sell, and we hope to turn Cow Books into a 


Its most noteworthy book 


As we handpick 
each book for this 
store, we love them 
all and it's really 
difficult to just choose one. We 
used to have a 1970 British 
edition of "Grapefruit: A Book of 
Instructions and Drawings by 
Yoko Ono". Differing from the 
American edition, which has a 
garish yellow cover, this one had 
a simpler, more elegant b/w 


A Bosh of lire and Draving 
Y Vile Owe 


etre Jl n 


Among treasures sold by Cow Books, the British edition (on the 
left) of Yoko Ono's Grapefruit. 


rb Soe for Zoom japan 


place where people and books meet, and from 
that meeting a new culture is born. That's why 
we only select books that we personally like. 
We think they are special and want to share 
s with other people”, Even the 
name was chosen to convey Matsuura 


our discov 


store 
and Kobayashi's philosophy: like a cow, do your 
thing at your own pace; look around you and 
slowly but steadily keep moving ahead towards 
your goal. 

Apart from books, you will also find other stuff 
ly 
made for the store by Landscape Products and 
the same jackets that the staff wear, but of 
course what makes people return again and 
again is the fantastic selection of over 2000 lo- 
vingly selected titles. 


on sale, like the wooden bookends spe 


JEAN Derome 


design. This is one of the most 
representative examples of Ono's 
art and fully displays her aesthetic 
sense. It's an insightful, thought- 
provoking, wickedly funny piece 
of conceptual art, which takes 
language to its utmost limits. Ono 
instructs the readers to burn the 
book when they have finished 
reading it, but | think one should 
do just the opposite - keep it and 
treasure it. " 
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Wrocus 


IDEA A bold initiative by Nakajima 


The manager of Post has chosen to 
promote one publisher at a timc to enable 
their work to become better known. 


want to try something different, we suggest 
jou explore the residential backstreets south 
of Ebisu Station. Here you will find Post, a shop 
specializing in art, design, photography and ar- 
chitecture publications, which showcases only 
one publisher at a time, highlighting their uni- 
queness and providing an exclusive opportunity 
to get to know the kind of international companies 
that local customers usually don't find in conven- 
tional bookshops. 

1n 2003, Post's manager Nakajima Yusuke opened 
an antiquarian bookshop called limArt. While 
travelling to Europe to buy books for the shop, 
he realized that only a tiny number of foreign 
books, particularly beautiful editions by artists 
who were unknown in Japan, were available in 
Tokyo. As Nakajima says, “book publishing and 
distribution in Japan is very different from other 
countries. Here wholesale booksellers control the 
market to such an extent that small publishers 
have a hard time distributing their books. Abroad, 
cal approach 
ng I hope our shop can open up the 
possibility for change in Japan too”. 

Opened in 2011, Post aims to encourage the 
customer into an intimate relationship with 
books in a way that few other stores can achieve. 
"We carry about 50 to 70 titles from each pu- 
blisher, displaying both new and old releases,” 
Nakajima says, “and provide a free brochure 
compiling all book information. Our staff know 
each publisher very well and can advise customers 
on each title" 

The front ofthis small shop is devoted to the pu- 
blisher of the month and every four to six weeks 
they replace their entire stock, so if you find so- 
mething you like, be warned that next time you 
go in it may have gone. However, In the back of 
the shop you will find a variety of books that 
cover the whole range of contemporary art. 
“Most foreign publishers are very individual,” 
he says, “and our philosophy is to offer the cus- 
tomer a chance to understand the publisher's 
vision and attract the customer's interest". 


| f you are tired of the usual bookstores and 


on the other hand, there is a more lil 
to booksel 


For Nakajima, even the space where the books 
are displayed is very important. "Asa book lover, 
I find that many shops are not very welcoming 
places, so I wanted to create an environment 
where people would feel at ease while reading a 
book". Indeed, the white walls, wooden books- 
helves and flooring as well as the high ceiling all 
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contribute to provide an uncluttered, warm and 
inviting space resembling a living room. 

So far Post has showcased a number of European 
publishers such as Verlag der Buchhandlung 
Walter Koenig from Germany, Uitgeverij 010 
Publishers from the Netherlands and Lars Müller 
Publishers from Switzerland. In order to expand 
their reach they sometimes invite the publishers 
to Japan to meet the public and also to have a 
display in other stores including Dover Street 
Market (at Comme des Gargons in Ginza), 


in Shimokitazawa and Yaeka Apartment 
in Meguro, “We want to create more opportu- 
nities to introduce people to good books from 
foreign publishers,” Nakajima says. In the back 
of the bookstore you will also find RECTO- 
HALL, a small gallery where they host art exhi- 
bitions. 


J.D. 


Vir Sera for Zoom pan 


FOCUS 


voura The happy dream factory 


Created by a group of mothers, the 
Kodomo no honya bookshop's reputation 
now stretches beyond the capital. 


ometimes the best places in Tokyo are 

burban sprawl and finding them turns 
into a treasure hunt. Kodomo no Honya is such 
a place. Actually getting to this tiny shop, which 
specializes in children's books, is not chat difficult, 
but first you have to take a train and head west 
to the laid-back Asag: On the wi 
the bookstore you will also have a chai 


distri 


to 


to 


explore the impossi 
famous for its Tanabata Parade 
in August, but for now we will concentrate on 


ylong Pearl Centre shopping 


arcade, which is 


the book-hunting, Finding the shop is quite easy; 
you only need to look for the bright yellow sign 
outside, and even if you get lost you only have to 
ask around as everybody knows it. This little 
jewel of a bookshop was opened in 1993 by five 


Neri Souteyatfor Zoom japan 


enterprising mothers who wanted to find the 
best picture books available for their kids. Twenty 
years later Kodomo no Honya has become local 
landmark, beloved and supported by the local 
community. When you step inside, the wooden 
shelves and colourful books tidily arranged along 
the walls create a cosy and warm atmosphere. 
More books sit on a table in the middle of the 
room, while handmade pictures and other deco- 


rations hang from the walls and even the 
The overall effect is that of a playroom, 
though there is actually no space for the kids to 
run around. The shop interior is only 17 square 
metres, but don't be misled by the size because at 
any one time they have more than 1,500 books 
The shop’s location may not be very 


iling 


hu 


in stoc! 
convenient, but even those families who don't 
live in the area need not worry as they can subscribe 


to its popular nation-wide mail order service. 


Ve send one book every month to each subscri- 


ber,” the shop's Tanigawa-san says. “The children’s 


mothers tell us their ages and what they enjoy, 
send us their comments, etc, and we use their 
feedback to personalize our serv 
words, we don't send the same book to every 
child”. 

In the 


In other 


rs, books are a 


of to the shop's o 
child's treasure trove and have the power to ma 
them laugh whi 
"Especially now that children are so attracted by 
video games and don’t know how to commu 
with other people, and even the adults are 
forgetting how to read and write kanji (the 
alphabet), I believe that 


teaching them many things. 


Japanese ideographi 


books should play an important role in our life,” 
she says. "Everybody remembers their favourite 
books, and I like to think that Kodomo no 
Honya contributes to these important childhood 


J.D. 


memories” 
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FOCUS 


REVOLUTION A reinvented bookstore 


Not only is it architecturally remarkable, 
Tsutaya Daikanyama also owes its 
success to its original business model. 


his place made the Flavorwire website's 
| list of the 20 most beautiful bookstores 

in the world. While probably not as 

amazing and eye-catching as most of the other 
shops featured on that list, book, music and 
film retail giant Tsuta 
subdued charm based on clean design and a 
er use of light and shadows, Indeed, Tokyo 
based Klein Dytham Architecture (the 
firm who built Shiseido the Ginza) re 
award at the World Architecture 
this project. 


a's recent addition has a 


me 


Spread across three connecting buildings (a total 
of 12,000 square metres), the gargantuan T- 
Site also houses camera, bicy 
shops besides Starbucks, a Family Mart and a 
couple of cafes, but we are mainly interested in 


pet and stationery 


the book side of the business, so we'll make a 
bee line for the fashionable bookstore. Before 
entering though, we have time to admire the 
building s stylish 
myriad of interlo 
logo. 

The 140,000 books in stock (mostly in Japanese 
interesting English-language selection) 
are scattered around the three buildings and di- 
es and literature, 


wade, which cleverly sports a 
g white Ts from ~ Tsutaya’s 


but with a 


vided into six areas: hui 


architecture and interiors, 


rt and design, cars, 
food, and travel, and there are also a number of 
rare collectors’ items (in the Anjin lounge bar 
on the second floor of building no. 2 you can 
admire a 1958 edition of J.D. Salinger's "The 
Catcher in the Rye” on sale for 147,000 yen). 
The travel section even features a travel desk in 
case youh: e to book a trip after leafing 
through all chose guides. 

The choice of period 
sale reflects the unique concept behind the 
project, which generally seems to appeal to a 
more mature cliente 
youngsters who normally Bock to this area. For 
instance, the music section features many vinyl 


he ui 


ls and music albums on 


than the usual trendy 


records from the 1950s and 'é0s and you can 
choose from 30,000 back issues of magazines 
dating to the 19705. Such venerable titles as che 
now defunct Heibon Punch can also be read at 
leisure while sitting on the lounge bar's plush 
leather seats. This is arguably the best looking 
area in the whole shop and features some beau- 
tifully clever touches like the stacks of books 
that form the base of the counter and the side- 
tables. 
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ui mci mque pu mun mud 


- p p - m—-— p 


Tsutaya is mainly famous for renting music and 
movies all over Japan and this shop stocks close 
to 80,000 DVDs and 100,000 CDs. In other 
words, the store seems to be pushing a business 
model that is rapidly disappear 
countries, chus generally bucking all recent 
trends. This said, Japan is probably one of the 


gin many other 


last places where such an approach can actually 
be successful, considering the continual expansion 
of the generation of over 50s with lots of money, 


eager to sp: 


d it on luxury goods. In order to 
accommodate both their tastes and those of 
other customers, Tsutaya has mixed many dif 
ferent things together under the same roof in 
order to create original juxtapositions. So in the 
travel section they not only sell guidebooks but 
even bags and travel-themed DVDs, while in 


the food area actual food is sold alongside cook. 


books and food-themed magazines. Likewise 
the English books are not crammed into o 
space but liberally mixed with those written in 
the local language. Whatever your tastes, be sure 


J.D. 


to enjoy the hunt! 
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INTERVIEW Meet a hard rock vampire! 


This month we tooka walk on the dark side 
of Japanese rock and tracked down HYDE 
toask him how preparations were going. 


This is your second time playing in London, so 
what were your impressions of the audience last 
time and what kind of expectations do you have 
for your upcoming performance? 

Hype : feeling a bit unwell but 
everyone really had a good time so I enjoyed it a 


Last time I w: 


lot! This time the stage is a bie bigger, so Lam 
happy that I will be able to give my usual style of 


performance. 


Are there any differences in how you get motivated 
ora diffe 
formances inside Japan and those abroad? 


t vibe you feel when doing live per- 


H. : Once a fire has worked up to a raging blaze 
then a splash of water won't extinguish it bur while 
icis still just a spark even a light breeze can blow it 


out, Outside of Japan Lam stilla new face after all! 


You have had great success with L'arc en Ciel 
and also asa solo artist and with VAMPS, and I 
am sure that you have different emotional at 
tachments to and recollections of each of them 
but what is different about you when you play 
solo or with VAMPS? 

H. : I'm a sleazy vampire ya’know. Can't really 
show that to the kiddies. 


I hear that just before coming over to the U.K. 
L'arc played the Japanese National Olympic 
Stadium, so how do you switch your focus over 
to doing VAMPS so quickly? 

H. 
V sign has become quite a habit now so I think I 
might bring it out without thinking while playing 
with L'arc one day! 


switch over pretty naturally. But doing the 


At the moment, what kind of split is there 
between performing with L’arc and your solo 
work (VAMPS)? 

H. 
these days. Everyone says that is my fault but it 
really isn't 


not really working as L'are much 


Do you ever think ofliving abroad in the future? 
H.: [could do that at any time but I think that I 
probably won't. 


PREFERENCE 


IN 2008, by Hvo (L'Arc-en-Ciel) and 
K.A.Z. (Oblivion Dust), VAMPS have played 
numerous sell-out tours all around the world and 
are returning to London on the 28th of March for 
another much-anticipated show. 
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If you were to do it, where would you think of 
going to live? 
H.: LA or London. 


If not then what reasons would you have for 
staying in Japan? 

H. : I am used to the culture there so I would 
probably feela bit sadand lonely ifit was not around 


me. 


Could you tell us about the secret to your youth 
and vitality or any other secrets you may have?! 
H.: I drink the blood of my fans of course! And 


secrets are secrets! 


You still look very youthful anyway, but have 
you ever had any episodes abroad where people 
thought you were younger than you are? (For 
example in the U.K. those under 25 have to 
carry proof of their age to drink in public but 
many Japanese women look young 
metimes asked to show proof of age even after 
turning 40!) 

H.: Yeah, there are times when I can't drink wi- 
thout showing an ID. Probably because I don't 


T so are so- 


age anymore!! 


There are many, many Hype fans among the 
readership of Zoom Japan so do you have any 
messages for those who will be coming to sce 
you in London or anything you think they 
should particularly look forward to? 


H.: Koko is a 
planning on filming a DVD of the show so I 


ally cute venue and we are 
really want to give a perfect performance! 


Zoom Japan is read by lots of people who have 
an interest in Japanese culture and music so 
could you say something to our readers to express 
the beauty of Japan and what is great about it? 
H.: Japanese people se 
that simple. It is a probl 


n shy but it is nor quite 
m when people 
derstand that. In Japan the virtue of accommodating 


isun- 


others while holding back yourselfis stressed a lot 


and that is not simple shyness. This is why when 
there are disasters we don't steal from each other 


and all come together. 


I 
U.K. for your performance, is there anywhere 


yon have any free time while you are in the 


in particular that you would like to v 
H. : I would like to se 
made che Harry Potter films! 


the studio where they 


Iam sure that in the future you will not only be 
playing again in the U.K. but also have 
eyes set on the rest of Europe. Please could you 
let us know of your plans and goals for the 
future? 

H. : I would ber on people around the world 
liking our music and taking it into their hearts, I 
should also really start looking for a girlfriend 


soon! 


ur 


Interview BY Y. F. 


CULTURE 


movies Colorful, the story of a family 


You can discover Hara Keiichi's fabulous 
film during The Japan Foundation. 


Touring Film Programme. 


Could you tell us about the origins of Color- 
fal? 

Hana Keiichi: I was still working on my previous 
film, Summer Days with Coo, when the person 
who subsequently became the director of the 
Sunrise Studio introduced herself and asked me 


to read Mori Eto's novel. She wanted me to 
adapt it. 


Sunrise is known for its action and robot films. 
Weren't you surprised that they contacted 
you about a film that has nothing to do with 
that genre? 

H. K.: Yes, indeed, I was quite surprised by 
their approach. I wondered if the studio wanted 
to offer me the chance to make a robot film, 
which I wasn't at all ready for. But I was just as 
surprised to find out that somebody at Sunrise 
had wanted to adapt this book for a long time. 


Again, with Colorful yon express your love of 


making realistic films. How do you explain 
this need to anchor your films to real life? 

H. K.: I do actually attach a lot of importance 
to scenes inspired by real life exp 
hard on the details. I think it’s due to the 
influence that many films and directors have 
had on me. I appreciated their work on the 
details of the lives they decided to describe, and 
I chink it encourages me now to rece 
situations that mal 


nces. I work 


te similar 


the viewer reflect on their 


own existence. like those kinds of films because 
they have alot to say about the society in which 


Which directors influenced you, exactly? 
H. K.: The most famous are Ozu and Mizoguchi. 
Bur my y far is Kinoshita Keisuke, 
for his films 24 Eyes (1954) and Immortal love 
(1961), 


In Colorful, Makoto, the main character, is a 
very ordinary person. Wasn't that a problem. 
fora film produced by Sunrise? Weren't they 
expecting something more unusual? 

H. K.: Sunrise gave me carte blanche with this 
project. They never asked me to change the 


DPRACTICAL INFORMATION 


COLORFUL, by HARA Keiichi will be shown at 
Dundee Contemporary Arts on the 16th of March 
2014, and at Broadway on the 23rd of March. 

For more information: www.jpf-film.org.uk/films 


In Colorful, Hara Keiichi chose to make family the film’s main topic. 


characters, or for more action, And the person 
in charge of the character design at Sunrise was 
the person who handed Colorful to me and 
asked me to direct it. She introduced me to Ya- 
magata Atsushi, the character designer. We im- 
mediately got along, 


What is striking in this film, is the care put 
into the setting. You're used to choosing places 
that really exist to set your stories in aren't 
you? 

H. K.: Indeed, it is quite characteristic of most 
of my films. For Colorful, when I started thinking 
about che sting alized that the neighbourhood 


would be perfect for this story. Of course, it was 
practical for me. So I used it a lot for the film. 
y time I had a doubt about a detail of the set- 
ting, all I needed to do was to get on my bike and 
go and sce for myself. Drawing inspiration from 
real places allows me to have more ideas and 
develop some freedom from the story. For example, 
the tramway part doesn’t exist in the novel, I was 
able to add it because it existed in reality. One 
day, when biking over this bridge, I stopped and 
realized that it was a perfect place for the film to 
end. Yet when you reach the highest spot on the 
bridge, che landscape isn't that beautiful. It’s not 
an exceptional place but I decided that it was the 
best place for the film because of its open view 
and its continuous Bow of cars. I immediately 


thought it was the best place to end the story. 


Family is one of the main themes at the heart 
of Colorful isn't it? 

H. K.: I'm interested in this topic because family 
is a complex element and relations between in- 
dividuals at the heart of the family setting are 


particularly interesting to watch. The family is 
a much richer subject than relations between 
friends or colleagues. The family is full of dramatic 
elements that can enrich the stories I wish to 
use for my films. My aim with animated films 
isn’t to describe a fantasy world, I'm interested 
in describing the relations between individuals. 
Fami 
could, we could say that the topic I chose to 


ly is perfect for that, In some ways you 


work with is fantastic compared to what usually 
appears in animation (laughs). 


Having seen Colorful, why make an animated 
film rather than a film with real actors? 

H. K.: I've never really wanted to shoot films, 
it’s animation 


always been attracted to, I 
don't have any problems with respect to classical 
cinema but since I've been doing animation I 
often have real images in mind when creating 
my films. But when I sce the rushes, I realize 
that I'm actually making an animation film 
(laughs). 


So ultimately, do you do animation because 
the characters are easier to work with than 
real actors? 

H. K.: I have nothing against shooting live- 
action films. But with my personality, I am 
ated films because 


more inclined to make ai 


I have more time to think about each scene. 


The time pressure is easier to deal with when 
working on an animated film than on a classical 
shoot. And the characters in an animation don't 
have the same experience as the actors that 
appear as different characters in other films. 
That is something to appreciate and it makes 
things easier. 

INTERVIEW BY GABRIEL BERNARD 
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EATING & DRINKING 
REVIEW For Sake's Sake - Part 2/3 


-— ^w 


of Sake, continues our journey into the 
fascinating world of sake. 


sake column, Natsuki takes us deeper into 
the world of sake -to learn about its nuances 
and look at how to enjoy sake in your own way. 


| n this, the second part of Zoom Japan's 


Where to drink sake? 

When I tell people about sake in London, Tam 
often asked where you can go to drink it, so in 
this issue I would like to introduce you to the 
ue world of the izak 
well as the Japanese culture of drinking sake at 


wonderful and u 


home. 


1. Drinking sake at an izakaya (Rf) 
The izakaya isa popular kind of traditional drinking 
establishment and could be described in English 
asa “Japanese gastro pub”. The main focus is on 
drinking but chere is a greater range of light food 
and snack dishes (known as “sakana” fi) for 
patrons to share than you would find at most 
British pubs. The word “izakaya” is derived from 
“i” (I), meaning “to stay”, and "sakaya" (ifl), 


BIO 


T Living in London, 
Founder of Museum of Sake, an 
invisible museum which provides 


sake education & tasting experiences. > 
ex ZumakRoka sake sommelier. 
www. museumofsake.co.uk 


14 ZOOM JAPAN number 19 march 2014 


which is a sake shop and it is 
said that this kind ofestablish- 
do period 


when sake wholesalers started 


ment started in the 


to offer drinking on their pre- 
mises and gradually came to 
offer simple food to comple- 
ment the beverages as well. 
The local izakaya is seen as a 
daily meeting place where Ja- 
panese people gather to socia- 
lize. They are done up in many 
different styles, from those 
with traditional Japanese décor seas 


ges sa Rid 


to those with a more western 
style and even some where pa- M 
trons stand while drinking. 

There are also a great many | esia 
izakaya which specialise entirely 

in sake. London offers number of eateries where 
you can enjoy sake such as Kirazu, Chisou, Roka 
and Kikuchi, and you should make sure to ask for 


the staff's recommendations before ordering. 


2. Drinking sake at home 
Most British people may not be used to drinking 
sake at home but it is undeniable that this is the 
easiest and most economical way to enjoy the de- 
lights of this fine beverage! There are no hard and 
fast rules for drinking sake at home so | encourage 
people to personalise the drinking experience by 
trying a variety of sake they like the look of in the 
manner of their choosing. Sake can be enjoyed at 


TABLE OF SAKE TEMPERATURE DESIGNATIONS 


* Designated Name 
yo 

122-131 NMM zat 

LE k = 

104-119, coma 

ot ‘cay temperate 

ace IVA manghi were 

s.» Suzu-hle(5/ ese. 

art Hena-hie t3 ti enyana 

a.a Yukl-hiet i53) ver eaa 


a wide range of temperatures, so it can be very en- 
joyable to exploit chis by trying the same brand of 
sake at different temperatures, going up in incre- 
ments of 5 degrees at a time (refer to the chart 
above) and savouring the changing acidity, sweetness, 
savoury quality and textures. For best results when 
heating sake, fist transfer into a carafe and then 
warm it in a hot water bath, Although obviously 
a great complement to Japanese cuisine, sake is 


versatile and you can make some wonderful new 
discoveries by exploring different combinations 
with foods such as smoked salmon, Italian cuisine, 
cheeses or fruits. 

KiKUYA NATSUKI 


EATING & DRINKING 


NAGYA Japanese restauran & Z, 


Traditional Restaurant 
available for Party hire. 
j | Seats up to 70 people 


EASY ESE HOME COOKING and includes 2 TATAMI rooms. 


ame Seeds 


20 7486 4811 € Marble Arch 


with Black Ses 


French Beans 


Rich in vitamins and miner. 
als, sesame seeds are 
crunchy and delicious. Black 
sesame seeds have a slightly 
stronger flavour than the — NIKE TAJIMATEI 020 7404 9665 
Yit and yellow secte 9-15 Leather Lane, London ECIN 7ST | 
and visually provide a IF MON-FRI 1200-1430 05; 1800220010] 
delightful contrast to the 

French beans. This is a lovely 


little recipe that will make = — 
your. "Linie haps Japanese Fine Ramen Noodle à Sushi Bar 


whether on its own as ITTENBARI 
starter or as an accompani 4 Brower Set, Lordan VIF UB. 
tel; (20 7287 1318 


ment to a main course. 
OPEN: Mon-Sat 12h-23h San12h-22n 


Serves 2 
150g French Beans 
2usp Yutaka Black Roasted Sesame Seeds 
1 tsp Wheat Free Reduced Salt Soy Sauce 


ap Sugar 
A Pinch of Sak 
A SPARKLING SAKE 
SENSATION 
= 
Place the Franch beans and a pinch of salt Gnd th black sesame seeds in apeste acd Combine the sugar, soy sauce and sesame 
În boling water and bol tor 2-3 minutes. mortar unti they are ha ground. seeds in a bow and mix well. Add the 
PS Special Class for Japanese Home Cooking. 


with Vegetables 
h Qo 24th April2014 19:00 
VU TTE Recipe by Akemi Yokoyama at Sozai 


ZO CO.LTD. From JAPAN 
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A walking-stick offers valuable support on the climb to Konpira-san. They can be borrowed from the shops at the foot of the mountain. 


piscoverY On top of the mountain 


Located just thirty kilometres southwest 
of Takamatsu, Kotohira has many 
hidden treasures to offer. 


S 


ofthe little islands ofthe Inland Sea, such as Nao- 
ed 
into centres to promote contemporary art. Thanks 


hikoku is one of the archipelago's most 
attractive regions but many foreign tou 


rists are not aware of this. However, many 


shima or Teshima ha: 


gradually been transform 


in no small part to these centres, the region's tourist 


trade is inc 


ing, but the local authorities would 
like to draw attention to the other attractions on 
offer. The region has amazingly diverse landscapes, 


its own gastronomy and a first class cultural and 


rve to be better 


religious heritage, which all de: 


known. Takamatsu, the main arrival point in the 
region, is accessible by train from Tokyo or Osaka, 
but those in a hurry can get the shinkansen to 


Okayama and change to the Marine Liner that will 


take them directly co the main city of Kagawa pre- 
fecture. For those who are travelling from Tokyo, 
thereis the Sunrise Express Seto, 


ight rain whose 
design and comfort is worth experiencing, It runs 
every day, departing from Tokyo Station at 10pm 


and arriving in Takamatsu at 7.27 am. Justa hun- 


dred metres from the main station, the remains of 
a castle stand alongside another station through 


which runs a railway line owned by Kotoden, a 
small local railroad company. It was established at 
the beginning of the century and operates three 
lite lines, the most famous of which runs to Koto 
hira, a city of 10,000 people, known by everyone 
in Japan for Konpira-san, a religious sanctuary built 
on top ofa steep hill. The 47-minute journey bet- 


ween Takamatsu and this hilltop Shinto site often 
undertaken on everyday modern trains, but from 
time to time the short trip will take a completely 
unexpected turn when the company decides to take 
its old carriages out for a ride. These 1920's beauties 
are unveiled once a month to transport you back 
in time to the dawn of tourism in Japan. 


| JAPAN 
AIRLINES 


See more of Japan with 


oneworld YOKOSO/visit fares 


Use hugely discounted Japan domestic fares available to. 


UK residents. ¥10,800 (approx. £63) per sector 


including taxes for up to 5 sectors. 
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ASTA zm 


at SOZAI 
ASTA ote 076365640 


ASTAS ere 07 


TRAVEL @ 


Korohira isa top priority destination. It has the 
charm of a small city, with many hidden secrets to 
discover. The main attraction is the sanctuary on 
top of Mount Zozu, which you reach by climbing 
its 786 steps. 786 also reads as “na-ya-mu’ in Japa- 
nese, meaning “to be tormented’, so a descending 
step was altered to bring the number down to 785 
and avoid bad luck from the superstition. This is 
a detail of great importance for Konpira-san, 
because itis first and foremost place meant to 
bring relief and joy to those who come to pray. All 
the way up there are signs to remind everyone that 
the more we smile, the longer we live. Ir is hard 
not to be in a good mood when undertaking the 
ascent to Konpira-san. That is not difficult howe: 

ver, as on both sides of the ascent are shops and 
restaurants offering local delicacies. On the doors- 
tep of the Toraya Soba restaurant is an old lady 
who speaks to those passing by and invites them 


——À 


in to see her shop that was the set for one of the 
films in the famous "Otoko wa tsurai yo" 
(Ie'sTough Being a Man) series by Yamada Yoj 
She wears a long purple shirt and a friendly smil 


as she sets the tone for the walk towards thesum- 
mit, perfectly embodying the local people's warm 
welcome. The sanctuary is open all year around 
burit is particularly beautiful in springtime when 
the dozens of cherry trees on either side of the 
path are in bloom, The walk is quite easy until the 
100th step by che Ichinosaka-torii gate chat is fan- 
ked by two Bizen style pottery lions. One of them 
has a ball under its paw as a reminder of kemari, 
a popular ball game that was played here during 
the Heian period (794-1185). The public can take 
part in three games a year (on the Sth of May, 7th 
of July and around the 25th of December) in the 
Shoin garden, the reception pavilion to which 
visits are highly recommended (between 8.. 
and Spm, 800 yen). [t contains seven rooms with 


Dam 


remarkable fusama screen doors painted by 
Maruyama Okyo (1733-1795). His renditions of 
tigers and Mount Fuji will leave you speechless 


rimis saiia 


From there, you can walk to Asahi no yashiro,a The Kotoden Company regularly shows off its treasures such as this 1925 carriage on a ride to Kotohira. 


bs Come experience Japan — we 
through a language course and cultural discovery! inten oa ry 


With. 39 years of experience: Shin juku Japenese: Languse Timi lfuhe provides d unis lean FN mm 
COURSES & services: SUMMER COURSE M A eed sA 
Ee rE agi Guil rei HN 
IIT M EU como spo curses [| < Grigal ana Scat facing method 
* Digital learning material (LMS, app) * Fantastic cultural events 
<P sudan roan er tale etuaton B: wa a emus 
Sta seen ond many Bore + Risrmesatonchces honestoy epertman ei) 
AaTBEDARERSE: ‘Shinjuku Japanese Language Institute System Integration ; 
Iz] T 169-0075, 2-9-7, Takadanobabs, Shinjuku-ku, TOKYO IT Supper 
J Shinjuku Japanese Language Institute = mu sg 1975:ng.acjp ft +81-(0)3-5273-0044 
WV 5i ish rope Limited 


We 


eere Wig TJ vere 
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You need to smile to live long. That is the maxim of Konpira-san, seen as a fountain of youth. 


shrine dedicated to the sun goddess Amaterasu. The 
building is so beautiful chat most visitors think they 
have reached the final destination of the visit. The 
fine sculptures herald the discovery of yet more trea- 
sures if you decide to take the right-hand side staircase 
that leads to the main building (hongu) and the ema- 
do, where models of boats and offerings to the deity 
are displayed. These are reminders that the sanctuary 
is dedicated to the god Omono-nushi, protector of 
sailors and fishermen. A little lower down isa huge 
propeller that was donated by shipbuilding firm Ima- 
bari Zosen, demonstrating how original some of the 
donations are. Asin other sanctuaries, there are very 
cople who bring donations and as tradition 
dictates, their names appear on the tablets alongside 
the path, except at one spot where the name is replaced 
with “anonymous” fora very generous donation from 
someone who didn't want his name to be made public 
-an event rare enough to be highlighted. Money is 


ma 


always near at hand in Konpi 
racter ofits name, meaning gold’ signifies. The sanc- 
tuary s symbolic colour is golden yellow, which deco- 
rates both the amulets (mamori) available to visitors 
and the carriages of Kotoden's modern trains. After 
having walked up the additional 583 steps to the 
Inner Sanctuary (okusha) it is time to leave Mount 
Zozu for other sites in Kotohira. 

A little break at one of the many restaurants at the 
foot ofthe hill isa good idea before taking offto Kana- 
maru-za, the Kabuki theatre built in 1835 and che 
oldest in the archipelago. It is open from 9am to Spm 
(500 yen) and is approximately 500 metresaway from 
thealley that leads to Konpira-san. The theatre itself 
isstillin use, and welcomes the most famous actors 
of this theatrical genre in which all the parts are taken 
by men. Performances take place in the spring but 
the building is open to visits all year around. The 
hatchways through which the actors appear and disap- 


The sanctuary contains many treasures. 


pear can be viewed, as well as the mobile stage, the 
backstage area and the bathroom with its wooden 
bath. It is a beautiful building and gives a 
of the way the Japanese entertained themselves during 
the Edo era, ata time when many already came to 
pray at Konpira-san, Nowadays, Kotohi 
approximately 4 million visitors a year. Despite this 
success the local people are not complacent and conti- 
nue to welcome their visitors with a s 
bably why theyliveso long, with e ingby 
Konpira-san's maxim that connects longevity with 
happiness, ODAIRA NAMIHEI 


ar idea 


DPRACTICAL INFORMATION 


TO TRAVEL TO KOTOMIRA, those with a Rail 
Pass might prefer the Dosan line, but taking 
the Kotoden Kotohira line is recommended. 
The trip between Takamatsu and the little city 
of Konpira-san only costs 610 yen. 5o why 
hesitate? 


www .jpbooks.co.uk 


Manga Comics 
CD/DVD 


Japanese Books 
& Magazines 


Japanese Gifts 


One of the Largest Stockists of 
zos Japanese Books & Gifts in Europe! 


shop.jpbooks.co.uk 


à 1 
i H 
ET 


E: 


Japanese Language 
Resources 


Nee ticcbeck comipbooks 


24-25 Denman Street, London W1D 7HU 


Tel +44 (0)207839 4839 
Fax 444 (0/20 7287 0903 Email infow/pbooks.co.uk 


Open Mon-Sat 10:30-19:00, Sun 11 :00- 17:00. 
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ernie Steyr fr Zoom pan 


Classified 
| — findaplace | 


* You want to live in a traditional Japanese house? 
Try cottage Yadoriki, from 4200yen/night 
www.yadoriki info. 


w Do you have working experience 
in Japanor Japanese language 
[99 skills, and are wondering 
what to do next? 

We are here to help you with your job search 
and to give you friendly, 
professional and free advice. 

Centre People Appointments Ltd. 

Tel: 020-7621-3581 japan@centrepeople.com 
www.centrepeople.com 


CLASSIFIED & EVENTS 


"d 
muyBus 
Japan Rail Pass and Studio Ghibli Museum 
tickets 
OFFERING THE BEST PRICE 
Visit to 


www.mybus-europe.jp/myBusUK/ 
or call us on 020 7976 1191 
My Bus Ltd. 


Japanese Language Resources, 
Manga Comics & Magazines, 
Japanese Gifts 
24-25 Denman Street, London W1D 7HU 
www jpbooks.co.uk 


i JP BOOKS New Shop 


JP soOKS 


‘Hida Satoyama Cycling offers many tourist bicycle 
ride in the Japanese countryside 
wwwsatoyama-cycling.com 


Gavin | Poffley Translation services. English/ 
Japanese transiation and interpreting. 
Game industry work a speciality. 
Contact me on 07443451729 or 
at gavinjpoffley@hotmail.com 


Events in the U.K. 


Films at the Embassy of Japan: The Family Secret 
26th March / The Embassy of Japan, London 
vwww.ukemb japan gojp/enievent/ims/fims_ booking html 


East Side Stories - Japanese Cinema 
Depicting the Lives of Youth 

31st January to 27th March 2014 / Various 
www jpf-flm.org uk. 


Surviving Tsunami: Photographs in the. 
Aftermath of the Great East Japan Earthquake. 
Until 30th March Pitt Rivers Museum, Oxford 
www.prm.oxac.uk 


MCM Comic Con Birmingham 
22nd to 23rd March / The NEC, Birmingham 
www.mcmcomiccon.com/birmingham/ 


A Charity Recital For Tohoku Earthquake 
And Typhoon Haiyan Victims 

12th March / Farm Street Church, London 
www japansociety.org.uk/32973/32973/ 


Tokyo Philharmonic Orchestra World Tour 2014 
17th March / Cadogan Hall, London 
www.cadoganhall.com 


Ingrid Fuzjko Hemming Charity Piano Recital 2014 
23rd March / Cadogan Hall, London 
www.cadoganhall com 


Vamps Live at Koko 
28th March / Koko, London 
www.koko.ukcom 


Fukushima Youth Sinfonietta 
2nd April / Queen Elizabeth Hall, London 
www.southbankcentre.co.uk. 


Ideologic organ 47 Ai Aso & other 
2nd April / Cafe OTO, London 
www.cafeoto.co.uk 


Midori Komachi Album Launch Recital 
3rd April / Princess Alexandra Hall, London 
wwwmidorikomachi.com 


Kyary Pamyu Pamyu Live in London 
29th April / 02 Shepherd's Bush Empire, London 
www gigsandtours.com 


‘Shonen Knife ‘Overdrive Tour’ 


30th April to 18th May / Various 
www.damnably.com 


Gozo Yoshimasu -Poetry 
27th March / Cafe OTO, London 
www.cafeoto co.uk 


‘or for any loss or damage resulting fom these events Events [sted are not in any way run or endorsed by Zoom Japan: 
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NHK WORLD TV March Highlights NHK WORLD 
Japan 3 Years After the Disaster 


www.nhk.or.jp/nhkworld/ 


These documentaries follow different projects and initiatives aiming 
to encourage the people of northeastern Japan and to help them 
rebuild their lives 


SCK GIRLS: A New Start for the Idol Group 
E Tohoku Grandmas on the World Stage 
El Memories Washed Ashore 


Projects for Future Generations 
-A Year at the OECD Tohoku School 


E Flowers Will Bloom All Around the World 
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NHK WORLD TV is a news/lifestyle channel broadcast from Japan. — Sky Guide 


.. | 
Available in the UK on freesat Pre: 


ch 507 ch 209 ch 625 


